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Abstract: 

Enterprise among women has been an ongoing concern. Women have gotten mindful of their 

reality their privileges and their work circumstance. Numerous Women business people can be 

seen making enduring impression in the general public in their separate space occasionally. Prior 

Women were viewed as an insignificant guardian and home producer carrying out her family 

responsibilities. Today, she has expanded her latitude to become the key decision maker of the 

modern business. Women have become aware of their existence their rights and their work 

situation. Empowering  women  through  entrepreneurship  has become  an  integral  part  of  our  

development  efforts because  of  three  important  reasons  viz.  Women development,  

Economic growth  and Social  stability. Women are goal-oriented , flexible, tolerant , realistic, 

enthusiastic and energetic because of which the management style differs from their male 

counterpart. they can simultaneously do more than one task at a time and have good co-

ordination skills. Today most of the business are successfully lined by the women entrepreneurs 

and they have become an integral part of the system. Women, today are courageous, self-

dependent, creative, innovative and talented. Women plays a vital role in today's business. 

women are been marked as effective and efficient players in the business. Today women have 

the power to control their own lives both within and outside the home. Women has the ability to 

influence the direction of social change to create more social and economic order, nationally and 

internationally.  
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Introduction: 

Women entrepreneur is any women who organizes and manages any enterprise, especially a 

business. Women have owned and operated businesses for decades, but they were not always 

recognized or given credit for their efforts. Although the small businesses owned by women have 

traditionally been in the service sector, in recent years women entrepreneurs have been moving 

rapidly into manufacturing, construction, and other industrial fields. The inclination for women 

in business is growing . it is powered by women determined to lean in and get into the big 

business game. Now -a-days women are participating in all spheres of activities:  to promote 

appropriate technologies to improve women efficiency and productivity, to involve women in 

decision making process, to treat women as specified target group in all development programs. 

The lady business visionary in India has different characteristics. A lady or a gathering of 

Women deals with the entire business of venture. She gets ready different plans and executes 

them under her own supervision and control. There might be a few people to help her yet 

extreme control lies with the lady. A lady business visionary must give at any rate 54% of the 

business created in her undertaking to Women. A lady business person faces determined 

challenge. She faces vulnerability unhesitatingly and accept hazard. She needs to tie up capital 

and pause for good returns. A lady business person likes to take sensible dangers since she needs 

to be a fruitful business visionary 

Reason Women Become Entrepreneur: 

Numerous examinations demonstrate that Women start organizations for on a very basic level 

unexpected reasons in comparison to their male partners. While men start organizations 

essentially for development openings and benefit potential, Women frequently discovered 

organizations so as to meet individual objectives, for example, picking up sentiments of 

accomplishment and achievement. In numerous examples, Women consider money related 

accomplishment as an outer affirmation of their capacity as opposed to as an essential objective 

or inspiration to begin a business, albeit a huge number of Women business visionaries will 

allow that budgetary benefit is significant in its own right. 

By and large. Parenthood, absence of the board understanding, and conventional socialization 

have all been refered to as purposes behind deferred passage into pioneering vocations. 
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Numerous Women start a business because of some horrible accident, for example, separate, 

segregation because of pregnancy or the corporate unreasonable impediment, the soundness of a 

relative, or monetary reasons, for example, a cutback. In any case, another ability pool of 

Women business visionaries is shaping today, as more Women select to leave corporate America 

to outline their own predeterminations. These Women have created money related mastery and 

get experience fabricating or nontraditional fields. Subsequently, the grouping of Women 

entrepreneurs in the retail and administration parts—and in conventional ventures, for example, 

beauty care products, nourishment, style, and individual consideration—is gradually evolving. 

when women moves forward ,the family moves ,the village moves ,and the nation moves.” is 

rightly said by Pandit Jawahar Lal Nehru. 

Women set up an enterprise due to economic as well as non economic reasons. 

Various reasons can be due to : 

1.Motivational factors  

2. Facilitating factors 

      MOTIVATIONAL FACTORS 

I. Economic necessity 

II. Self –actualization 

III. Independence 

IV. Govt. policies and programmes 

V. Education and qualification 

VI. Role model to others 

VII. Employment generation 

VIII. Self identity and social status 
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IX. Success stories of friends and relatives 

X. Family occupation  

    FACILITATING FACTORS 

I. Adequate financial facilities 

II.  Self – satisfaction 

III. Innovative thinking 

IV. Network of contracts 

V. Co –operation of family 

VI. Experienced and skilled people at work 

VII. Support of family members.  

Problems of women entrepreneurs: 

Women in India are confronted numerous issues to excel their life in business. Women business 

visionaries face numerous issues in their endeavors to build up their venture. There are umpteen 

issues looked by Women at different stages starting from their underlying beginning of big 

business, in running their venture. The principle issues looked by the Women business people in 

India are as per the following: 

1. Deficiency of finance:  

 Women business visionaries consistently experience the ill effects of lacking money 

related recourses and working capital. They are not ready to manage the cost of outer fund due to 

nonappearance of substantial security and credit in the market. Women have an exceptionally 

less property and bank equalization to their name. Male individuals from the family would prefer 

not to put their capital in the business run by Women due to absence of trust in their capacity to 

run adventure effectively. The confounded system of bank credits additionally makes part of 

issues in getting the required account. Women business visionaries even face issues in getting 
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imperative working capital financing everyday business exercises. Women business people need 

to rely on their own sparing and advances from family companions. A large portion of the 

Women business people come up short because of absence of legitimate financing offices, in 

light of the fact that money is life blood of each business exercises. Getting the help of brokers, 

dealing with the working capital, absence of credit assets are the issues which despite everything 

stay in the guys area. Women are yet to make huge imprint in quantitative terms. Promoting and 

money related issues are such obstructions where in any event, preparing doesn't altogether help 

the Women. A few issues are auxiliary in nature and outside the ability to control of business 

visionaries. 

 

 

2. Marketing issues:  

Women business visionaries frequently rely on the brokers for promoting their items who pocket 

enormous lump of benefit. The brokers abuse the Women business people. Women business 

visionaries likewise think that its hard to catch the market what's more, make their items 

mainstream. A ton of cash is required for promotion in nowadays of firm rivalry from male 

business visionaries. Women business visionaries additionally need vitality and additional 

endeavors required to contribute and to win the certainty of clients what's more, promote the 

items. Women business people constantly face the issues in showcasing their items. It is one of 

the center issues as this zone is for the most part ruled by guys and even Women with sufficient 

experience neglect to make a mark. 

3. Man centric Culture:  

 Perhaps the most serious issue Women business people is the social mentality wherein 

she needs to live and work. There is oppression Women in India in spite of established fairness. 

Women try not to get equivalent treatment in male-overwhelmed Indian society and male inner 

self places obstructions in their advancement. Business has been customarily observed a male 

protect and thought of Women taking up pioneering exercises considered as a removed dream. 

Any deviation from the standard is grimaced and if conceivable, right away controlled. Women 
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likewise need to confront job strife as soon as they start any pioneering action. It is an tough 

assignment for Women to face such clashes and adapt with the twin job. 

4. Firm challenge:  

Women business people need to confront serious challenge from sorted out businesses and male 

business visionaries having immense experience. A significant number of the Women endeavors 

have flawed hierarchical set up. In any case, they need to confront serious challenge from sorted 

out ventures 

5. Risk taking capacity:  

 Women business visionaries endure from the issue of risk accepting capacity as thought 

about to their male partners, since they have driven a ensured life. They even face separation in 

the determination of or enterprising improvement preparing. Feeling of inadequacy, spontaneous 

development, absence of foundation, faltering in taking snappy choice moreover builds the pace 

of hazard and odds of misfortune. 

6. Family Clashes:  

One of the principle obligations of Women in India is to care for the youngsters and other family 

individuals. A next to no time and vitality is left for business exercises. A wedded lady business 

visionary has to make an ideal harmony between residential exercises also, business exercises. 

The lady business visionary can't prevail without the help and endorsement of spouse. Their 

achievement right now relies on supporting spouse and family. In this manner, word related back 

grounds of families and instruction level of spouses affect the development of Women business 

enterprise. Women likewise face the contention of performing of home job as they are not 

accessible to invest enough energy with their families. They spend long hours in business and 

subsequently, they think that its hard to fulfill the needs of their relatives and society too. Their 

powerlessness to take care of local work, time for training of youngsters, individual diversions, 

and diversion adds to their contentions. 

7. Nonappearance of Entrepreneurial Aptitude:  
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 One of the most concerning issues of Women is the absence of some curious issues like 

remaining out in the evenings at far off spots and so forth. 

Challenges faced by women entrepreneurship: 

1. Tough competition against male counterparts: 

For a long time, entrepreneurship has been a field dominated by men. and while the scenario is 

changing, there is still a long way to go. India has the third largest set-up base in the entire world. 

Over 1000 new start ups were added in the last year. yet the percentage of female start-ups 

founders in India is a measly 11%. 

2. Limited Funding : 

funding is crucial in order to start a business. However a large number of Women do not have 

property or assets to their name. hence, they encounter a problem while applying for loans due to 

lack of collateral. this is the problem across the world. Women who won and run a business 

receive a lot less funding as compared to what men get. 

3. Work - Life balance: 

  Women, across the world, are expected to play a large part in handling a 

household and taking care of their family. Owning and running a business means long hours and 

thus, for women work life balance can become a problem. 

 In the case of working mothers, taking care of their children takes up  a lot of time and energy, 

thereby often forcing them to give less priority to their business. men, on the other hand, 

generally play a secondary role when it comes to household responsibilities. however this 

situation seems to be changing now as more men are stepping forward to contribute to the 

household responsibilities. 

4. Needing to satisfy everybody:  

Women, directly from their youth, are educated to be decent with everybody. They are educated 

to state Yes' consistently and satisfy everybody and because of this Women are underestimated 
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numerous multiple times. They feel hard to disapprove of anybody which might be at the 

expense of their needs, business or something else. 

5. Needing to be impeccable in all undertakings:  

Women need to be continuously impeccable in all the undertakings may it be in their individual 

life or their expert life. They feel that they' are the best ones who can play out any errand in front 

of her splendidly. This makes them poor in appointment of power which might be a snag for 

their accomplishment in their business. 

6. Not Being Paid attention to:  

Women who take up any business are not paid attention to. The individuals around her feel that it 

is her interest or any side task to her family obligations. Women' sentiments and exhortation are 

not generally seen as - master contrasted with a man's sentiment. (Vijay kumar and Jaychitra) 

This sexual orientation inclination turns into a significant obstruction for a lady business 

visionary. 

A Study on Problems and Difficulties faced by Women Entrepreneurs at Udupi District. 

objectives of the study: 

1. To examine the persuasive variables and different elements that impact women to turn 

into business people.  

2. To break down the significant quality and shortcoming of women business people and the 

natural chances and dangers which advance the business. 

3. To Study challenges faced by women entrepreneurs and the role played by them in 

economic development.  

4. To offer recommendations to improve the fulfillment of women business visionaries and 

to structure for the advancement of women business enterprise. 

Hypothesis of the study: 

1. H0: Age has no impact on level of satisfaction as a women entrepreneur. 

    H1: Age has an impact on level of satisfaction as a women entrepreneur. 
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Sampling design:  

Women entrepreneurs who are the main source of primary data are collected from the women 

entrepreneurs through a well structured questionnaire. As the area of study is limited in Udupi 

district and as the total population of women population is numerable, the researcher has 

proposed the sampling techniques for the selection of respondents. To identify the right 

respondents which are also very essential for the collection of primary data the following process 

has been adopted scientifically. Finally 40 respondents were selected and included the study, 

who has engaged to start an enterprises and running successfully. 

Tools of analysis:  

Questionnaire are used which is the way of collecting primary data for data collection. Personal 

interview is the major tool of data collection. Interview technique is to be made at women 

entrepreneurs. The secondary data are also proposed to collect from various departments. All 

these data are to be arranged in various form of tables and proposed to critically analyze with the 

help of a number of statistical tools. Percentage Analysis, Average, Weightage Score and Chi-

Square Test are the various statistical tools applied. 

 

Data Analysis and Interpretation: 

1. Age 

PARAMETER NO. OF RESPONDENTS PERCENTAGE (%) 

15-29 2 5 

30-44 28 70 

45-59 10 25 

60 above 0 0 

Total 40 100 

Table no: 1.1: Showing age wise classification of respondents. 
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Chart no: 1.1: Showing age wise classification of respondents. 

Interpretation: From the above table and chart it is evident that, 5% of the respondents are aged 

between 15 - 29, 70% of the respondents are aged between 30-44, 25% of the respondents are 

aged between 45-59. 

Hence we conclude that majority of the respondents are aged between 45-59. 

 

 

2. Marital Status: 

PARAMETER NO.OF RESPONDENTS PERCENTAGE (%) 

Married 32 80 

Unmarried 4 10 

Divorced 0 0 

Widowed 2 5 

Prefer not to answer 2 5 

Total 40 100 

Table no: 1.2: Showing marital status of the respondents. 
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Chart no: 1.2: Showing marital status of the respondents. 

Interpretation: From the above table and chart it is clear that 80% of the respondents are 

married, 10% of the respondents are unmarried, 5% of the respondents are widowed and 5% of 

the respondents prefer not to answer. 

Hence, we conclude that majority of the respondents are married. 

 

 

 

 

3. Qualification : 

PARAMETER NO.OF RESPONDENTS PERCENTAGE (%) 

High School 4 10 

Diploma Degree 2 5 

Undergraduate Degree 28 70 

Post Graduate Degree 6 15 

Doctoral Degree 0 0 

Total 40 100 
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Table no: 1.3: Showing the qualification of the respondents. 

 

Chart no: 1.3: Showing the qualification of the respondents. 

Interpretation: From the above table and chat it is evident that 10% of the respondents have 

studied high school, 5% of the respondents have diploma degree, 70% of the respondents are 

under graduates and 15% of the respondents are post graduates. 

Hence, we conclude that majority of the respondents are undergraduate. 

 

4. Why did you start your own business? 

PROFESSION NO.OF RESPONDENTS PERCENTAGE (%) 

Make a difference in society 4 10 

To be role model 2 5 

Leisure purpose 4 10 

To survive 26 65 

To try something new 2 5 

Childhood dream 2 5 
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Total 40 100 

Table no: 1.4: Showing the frequency of owning business. 

 

Chart no: 1.4: Showing the frequency of owning business. 

 

Interpretation: From the above table and chart we can infer that 5% of the respondents started 

their own business as it was their childhood dream, 5% of the respondents started their own 

business to start something new, 65% of the respondents started their own business to survive, 

10% of the respondents started their business for leisure purpose and 5% of the respondents 

started their own business to make a difference in society. 

Hence, we conclude that majority of the respondents have started their business to survive. 

 

5. How long you have been running your business? 

PARAMETER NO.OF RESPONDENTS PERCENTAGE (%) 

Below 5 Years 14 35 

6-10 Years 20 50 

11-19 Years 4 10 

20 Years and Above 2    5 
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Total 40 100 

 

Table no: 1.5: Showing the frequency of running a business. 

 

Chart no: 1.5: Showing the frequency of running a business. 

Interpretation: From the above table and chart it is evident that 35% of the respondents have 

started their business within 5 years, 50% of the respondents have started their business since 6 - 

10 years, 10% of the respondents have started their business since 11-19 years and 5% of the 

respondents have started their business since 20 years. 

Hence, we conclude that majority of the respondents have started their business since 6-10 years. 

6. Do you agree with the fact women are able to balance both domestic and 

professional life. 

PARAMETER NO.OF RESPONDENTS PERCENTAGE (%) 

Strongly agree 12 30 

Agree 22 55 

Neither Agree nor Disagree 4 10 

Disagree 2 5 
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Strongly Disagree 0 0 

Total 40 100 

Table no: 1.6: Showing the frequency of respondents who agree that women are able to 

balance both domestic and professional life. 

 

Chart no: 1.6: Showing the frequency of respondents who agree that women are able to 

balance both domestic and professional life. 

Interpretation: From the above table and chart it is evident that 30% of the respondents strongly 

agree that women are able to balance both domestic and professional life, 55% of the 

respondents agree, 10% of the respondents neither agree nor disagree, 5% of the respondents 

disagree that women are able to balance both domestic and professional life. Hence, majority of 

the respondents agree that women are able to balance both domestic and professional life. 

7. Women are more innovative than men and can change the business world. 

PARAMETER NO.OF RESPONDENTS PERCENTAGE (%) 

Strongly agree 11 27.5 

Agree 18 45 

Neither Agree nor Disagree 5 12.5 
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Strongly Disagree 2 5 

Total 40 100 

Table no: 1.7: Showing the frequency of respondents who agree that women are innovative 

than men and can change the business world. 

 

Chart no: 1.7: Showing the frequency of respondents who agree that women are innovative 

than men and can change the business world. 

Interpretation: From the above table and chart we can infer that 27.5% of the respondents 

strongly agree that women are more innovative than men and can change the business world, 

45% of the respondents agree, 12.5% of the respondents neither agree nor disagree, 10% of the 

respondents disagree, 5% of the respondents strongly disagree that women are more innovative 

than men and can change the business world.Hence we conclude that majority of the respondents 

agree that the women are more innovative than men and can change the business world. 

8. Women lack the opportunities to get findings due to gender inequality and therefore 

should be given more opportunities for it to start their own business. 
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Neither Agree nor Disagree 0 0 

Disagree 4 10 

Strongly Disagree 2 5 

Total 40 100 

Table no: 1.8 : Showing the frequency of respondents who agree that women lack the 

opportunities to get findings due to gender inequality and therefore should be given more 

opportunities for it to start their own business. 

 

Chart no: 1.8 : Showing the frequency of respondents who agree that women lack the 

opportunities to get findings due to gender inequality and therefore should be given more 

opportunities for it to start their own business. 

Interpretation: From the above table and chart it is evident that 60% of the respondents strongly 

agree, 25% of the respondents agree, 10% of the respondents disagree and 5% of the respondents 

strongly disagree that women lack the opportunities to get findings due to gender inequality and 

therefore should be given more opportunities for it to start their new business. 

Hence we conclude that majority of the respondents strongly agree that women lack the 

opportunities to get findings due to gender inequality and therefore should be given more 

opportunities for it to start their new business. 

 

9. The troubles you went through were worth it today. 
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PARAMETER NO.OF RESPONDENTS PERCENTAGE (%) 

Strongly agree 18 45 

Agree 14 35 

Neither Agree nor Disagree 8 20 

Disagree 0 0 

Strongly Disagree 0 0 

Total 40 100 

Table no: 1.9: Showing the frequency of respondents who agree that The troubles women 

went through were worth it today. 

 

Chart no: 1.9: Showing the frequency of respondents who agree that The troubles women 

went through were worth it today. 

Interpretation: From the above table and we can infer that, 45% of the respondents strongly 

agree, 35% of the respondents agree, 20% of the respondents neither agree nor disagree that the 

troubles they went through were worth it today. 

Hence majority of the respondents strongly agree that the troubles they went through were worth 

it today. 
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10. Are you better that your male business rivals. 

PARAMETER NO.OF RESPONDENTS PERCENTAGE (%) 

Strongly agree 16 40 

Agree 19 47.5 

Neither Agree nor Disagree 2 5 
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Disagree 3 7.5 

Strongly Disagree 
 

0 

Total 40 100 

Table no: 1.10: Showing the frequency of respondents who agree that women are  better 

than their male business rivals. 

 

Chart no: 1.10: Showing the frequency of respondents who agree that women are better 

than their male business rivals. 

Interpretation: From the above table and chart it is evident that 40% of the respondents strongly 

agree, 47.5% of the respondents agree, 5% of the respondents neither agree nor disagree, 7.5% of 

the respondents disagree that they are doing better than their male business rivals. 

Hence, we conclude that majority of the respondents agree that they are doing better than their 

male business rivals. 

11. Problem of Women Entrepreneur in Udupi Districts. 
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Lack of strong leadership 6 15 

Financial deficit 20 50 

Lack of proper training 8 20 

Health Problems 2 5 

Other Problems 4 10 

Total 40 100 

Table no: 1.11: Showing the frequency of respondents on problem of Women Entrepreneur 

in Udupi Districts. 

 

 

Chart no: 1.11: Showing the frequency of respondents on problem of Women 

Entrepreneur in Udupi Districts. 

Interpretation: From the above table and chart it is evident that, 15% of the respondents lack 

leadership skill, 50% of the respondents have the problem of finance, 20% of the respondents 

lack proper training, 5% of the respondents have health problems and 10% of the problems have 

other problems. 

Hence majority of the respondents have problem of finance. 
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12. Level of satisfaction as a women entrepreneur. 

Table no: 1.12: Showing the frequency of satisfaction as a women entrepreneur. 

 

Chart no: 1.12: Showing the frequency of satisfaction as a women entrepreneur. 

 

 

Interpretation: From the above table and chart we can confer that 65% of the respondents are 

highly satisfied, 20% of the respondents are satisfied, 10% of the respondents are neither 

satisfied nor dissatisfied and 5% of the respondents are dissatisfied as women entrepreneurs. 

65% 

20% 

10% 
5% 

0 

Highly Satisfied 

Satisfied 

Neither Satisfied nor 

Dissatisfied  

Dissatisfied 

Highly Dissatisfied 

PARAMETER NO.OF RESPONDENTS PERCENTAGE (%) 

Highly Satisfied 26 65 

Satisfied 8 20 

Neither Satisfied nor Dissatisfied 4 10 

Dissatisfied 2 5 

Highly Dissatisfied 0 0 

Total 40 100 
AGE 

RATING 

SATISFACTION  LEVEL Total 
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Hence, we conclude that majority of the respondents are highly satisfied as women 

entrepreneurs. 

Hypothesis of the study: 

 

 

1. H0: Age has no impact on level of satisfaction as a women entrepreneur. 

    H1: Age has an impact on level of satisfaction as a women entrepreneur. 

TESTING OF CHI SQUARE  

χ2 =     
      

 
 

Where,  

O=Observed frequency 

E=Expected frequency 

  
                       

           
 

 

  

Highly 

Satisfied Satisfied 

Neither 

Satisfied 

nor 

Dissatisfied Dissatisfied 

Highly 

Dissatisfied 

15-29 2 0 0 0 0 2 

30-44 17 6 3 2 0 28 

45-59 7 2 1 0 0 10 

60 above 0 0 0 0 0 0 

Total 
26 8 4 2 0 

40 
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Degrees Of Freedom=Row-1*Column -1 

= (4-1)*(5-1) 

=3*4 

=12 

 

O 

 

E 

 

O-E 

 

(O-E)
2 

 

(O-E)
 2 

E 

2 1.3 0.7 0.49 0.38 

0 0.4 0.4 0.16 0.4 

0 0.2 0.2 0.04 0.2 

0 0.1 0.1 0.01 0.1 

0 0 0 0 0 

17 18.2 1.2 1.44 0.08 

6 5.6 0.4 0.16 0.03 

3 2.8 0.2 0.04 0.01 

2 1.4 0.6 0.36 0.26 

0 0 0 0 0 

7 6.5 0.5 0.25 0.04 

2 2 0 0 0 

1 1 0 0 0 

0 0.5 0.5 0.25 0.5 

0 0 0 0 0 

0 0 0 0 0 

0 0 0 0 0 

0 0 0 0 0 

0 0 0 0 0 

0 0 0 0 0 
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    2 

 

 Table value at 5% level of significance=21.026 

 Calculated value=2 

The above calculation shows that the table value is greater than the calculated value. So we 

accept the null hypothesis and reject the alternative hypothesis. Hence we conclude that age has 

no impact on level of satisfaction as a women entrepreneur. 

FINDINGS: 

1) Majority of the respondents are aged between 45-59. 

2) Majority of the respondents are married. 

3) Majority of the respondents are undergraduate. 

4) Majority of the respondents have started their business to survive. 

5) Majority of the respondents have started their business since 6-10 years. 

6) Majority of the respondents agree that women are able to balance both domestic and 

professional life. 

7) Majority of the respondents agree that the women are more innovative than men and can 

change the business world. 

8) Majority of the respondents strongly agree that women lack the opportunities to get 

findings due to gender inequality and therefore should be given more opportunities for it 

to start their new business. 

9) Majority of the respondents strongly agree that the troubles they went through were 

worth it today. 

10) Majority of the respondents agree that they are doing better than their male business 

rivals. 

11) Majority of the respondents have financial problem. 

12) Majority of the respondents are highly satisfied as women entrepreneurs. 

Suggestions: 

Presumably, ladies need to approach to fire up the venture. Yet, she needs a little help in the 

underlying phases of setting up the business. 
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I. Fund cells:  

Money cells ought to be opened so that the Women business visionaries will get fund and 

furthermore fitting direction with respect to the monetary plans accessible to them. there  isn't 

any doubt that funding their venture is a huge challenge for all women entrepreneurs. hence they 

often resort to alternatives like using up their savings, selling jewelry, taking loans from family 

and relatives etc. to fund their startup. However, if to run a start up or planning to start one, it is 

important to know the other ways to fund your venture. They are 

a. Crowdfunding: 

Crowdfunding has emerged as a viable alternative finance option for women entrepreneurs in 

recent years. It allows various individuals or institutions to put money into your project or 

venture. It is typically done with the help of internet. This way you don't have to depend on or 

wait for an individual or institution to give you money. Many startups in India have managed to 

generate lakhs of capital in just a month , through crowdfunding. 

b.  Corporate support: 

Recently, many big corporate companies have stepped forward to help start up. Founders of 

companies like Flipkart and Paytm are providing both financial and strategic help to some 

innovative start ups. Even Ratan Tata - the eminent industrialist has invested in startups, the very 

recent one being Nidhi Agarwal's e-tail fashion portal Kaaryah.  

c. Angel women investors: 

Given the sad state of funding for ventures, women have stepped up to help their kind. lately, 

some women investors have been keeping women entrepreneurs for getting discouraged due to 

lack of funding. Example, Saha fund - a venture capital fund for women-specific business - 

launched by Ankita Vashistha. Saha fund is a 100 crore company which invests only in those 

business that are run by women , employ more than 60% women employees or deliver services 

make products that are targeted towards women. 

 d. Loans: 
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Many banks provide loans or schemes specifically to women who run a small or medium 

enterprise . Bharatiya Mahila bank, first, all women bank of the country provides loans to women 

entrepreneurs. for up to 20 crores in case of a manufacturing industry. 

 Following are some bank schemes that aim to help women entrepreneurs: 

Annapurna Scheme- State Bank of India  

Stree Shakti package for women entrepreneurs -State bank of India  

Cent Kalyani Scheme - Central Bank of India  

Mahila Udyam Nidhi Scheme - Small Industries Development bank of India  

2.  Improving Skills and abilities: 

Preparing Offices: Women need various aptitudes like the administrative abilities, relational 

abilities, language issues, and so on. Different preparing projects can be grown with the goal that 

the Women exploit and unhesitatingly connect with themselves into any business action. 

3. Instruction and mindfulness:  

The negative social mentality of the general public can be changed by leading extraordinary 

mindfulness programs and teach the Women and furthermore the general public with respect to 

the products of Women enjoying the enterprising exercises. Women additionally ought to be 

made mindful of the significance of training, extraordinary professional courses, with the goal 

that they can decide for beginning venture. 

 

 

4. Dodging to get excessively close with the workers:  

Women, normally, are family arranged. They are connected to anyone as though he/she is that 

lady's family part. She gets excessively near her representatives which will make her 

troublesome numerous multiple times to keep up proficient connection with them. Subsequently 
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the Women ought to have the option to be proficient and down to earth consistently what's more, 

be casual at certain occasions. 

Conclusion: 

 Women business visionaries are picking up acknowledgment as of late, still there is far 

they need to go. The progress from homemaker to Women business person isn't so natural and 

similarly it is likewise hard for a lady to succeed and support in her business. She needs to gain 

from her encounters, adjust and defeat the difficulties in her field. She needs to inventively use 

her qualities to survive the dangers and snatch all the chances to limit her shortcomings. This 

will be unquestionably being a mantra for her to create and develop her business effectively. 

Women are ready to take up business and add to the country's development. Their job is being 

perceived and steps are taken to advance Women business enterprise. Resurgence of business 

enterprise is the need of great importance. Women business people must be shaped appropriately 

with enterprising qualities and aptitudes to meet changing patterns and testing worldwide 

markets, and additionally be able enough to support and endeavor in the neighborhood financial 

field. 
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